
AD VAN C E D  D I P L O MA  O F

1 0 7 8 7 N A T

D I G I T A L  M A R K E T I N G
C R I C O S   C o u r s e  C o D e :  0 1 0 0 5 1 4



W E L C O M E

The  Aust ra l ian  Col lege  of  Bus iness

Inte l l igence  (ACBI )  a ims  to  prov ide

students  and  profess iona ls  with

increased  sk i l l s  to  enable  them  to

enter  and  compete  in  the  Aust ra l ian

marketp lace .

 

The  entry  l eve l  t ra in ing  of fe r ings

star t  with  in t roduc ing  s tudents  f rom

schools  and  univers i t ies  to  the

employment  market  through  job

ready  courses .  ACBI  a lso  of fe rs  re -

sk i l l ing  of  young  profess iona ls  and

upsk i l l ing  of  mature ,  exper ienced

workers  with  the  a im  that  they

better  meet  the  needs  of  the

indust ry .  Our  goal

i s  to  graduate  pract ic ing

profess iona ls  who  are  at  the  l ead ing

edge  of  the i r  profess ion .

 

“ H e l p i n g  y o u t h  f i n d

t h e i r  p l a c e  i n  t h e

w o r k f o r c e ;

h e l p i n g  w o r k e r s  

r e - s k i l l  f o r  n e w

r o l e s ”



Rev iew  and  eva luate  the  ex is t ing

bus iness ,  operat iona l  and  market ing

st rateg ies  and  the i r  appl icabi l i t y  to

d ig i ta l  market ing ;

Understand  the  benef i t s  of  each

dig i ta l  market ing  plat form  and  how

to  ut i l i ze  these  plat forms  to  the

benef i t  of  the  organisat ion ;

Analyse  and  in terpret  an

organisat ion ’s  v i s ion ,  miss ion ,  va lues

and  object i ves ,  and  ef fect i ve ly  apply

th i s  to  the  dig i ta l  market ing  s t rategy ;

Engage  with  in terna l  and  externa l

s takeholders  and  ta i lo r  the  dig i ta l

market ing  s t rategy  to  these

indiv idua ls ;

Write  and  deve lop  content  fo r  dig i ta l

publ icat ion  that  i s  cons i s tent  with

the  organisat ion ’s  brand  ident i ty  and

market ing  object i ves ;

Manage  the  bus iness ’  dig i ta l  prof i les

e f fect i ve ly  to  increase  brand

awareness  and  generate  revenue ;

Use  key  per formance  ind icators  to

moni tor  and  improve  overa l l  dig i ta l

market ing  ef fect i veness ,  ensur ing

act iv i ty ,  qual i ty ,  cost ,  and  t ime

requi rements  are  met ;

Manage  a  team  to  deve lop  a

comprehens ive  dig i ta l  market ing

st rategy ,  implementat ion  plan  and

st rateg ic  rev iew  process .
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t h e  c o u r s e

why  s t u dy  t h i s  c o u r s e

Dig i ta l  technolog ies  have  changed  the

way  we  work ,  communicate  and  l i ve .

ACBI  has  des igned  the  10787NAT

Advanced  Diploma  of  Dig i ta l  Market ing

that  can  make  a  di f fe rence  in  your  l i fe .  

Indust ry  a l igned ,  th i s  qual i f i cat ion  wi l l

he lp  you  to  s tand  out  f rom  the  crowd

and  highl ight  your  capabi l i t ies .  I t  can

trans form  you  in to  a  spec ia l i s t  in  your

f ie ld .
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This  Advanced  Diploma  of  Dig i ta l  Market ing  a ims  to  prov ide  graduates

wi th  knowledge  and  sk i l l s  in  dig i ta l  market ing  requi red  to  per form  the

fo l lowing  funct ions  assoc iated  with  ro les  such  as  Dig i ta l  Market ing

Manager  or  Dig i ta l  Market ing  Strateg is t :



T H E  C O U R S E  P R O V I D E S  I N D I V I D U A L S  W I T H

S O L I D  T H E O R E T I C A L  A N D  S O U N D  P R A C T I C A L

S K I L L S  T O  E N A B L E  T H E M  T O  B E C O M E

O U T S T A N D I N G  P R A C T I T I O N E R S  O F  D I G I T A L

M A R K E T I N G .  T H E  U N I Q U E  C O M B I N A T I O N  O F

P R A C T I C A L  T O O L S  A N D  T E C H N I Q U E S  P R O V I D E S

A N  I N T E N S I V E  A N D  H I G H L Y  E X P E R I E N T I A L

L E A R N I N G  E X P E R I E N C E .
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c o u r s e  o v e r v i e w

WHO  IS  THIS  COURSE  FOR?

Anyone who is seeking to obtain practical

knowledge about digital marketing and /

or individuals who are currently working

in a marketing role or wish to move into a

digital marketing role and want to gain a

better understanding of how digital

marketing can help improve your

business.

ABOUT  THE  INDUSTRY
The term marketing has specialised into

specific fields, be it traditional, digital or

social. Digital has exploded and is

growing at a very fast pace, not only for

small business owners but for medium

and large enterprises as well.

 

The rapid evolution of digital marketing

has created a “digital disconnect” in

which the jobs market in technology, and

more specifically digital marketing

technology, is hungry for skilled workers.

CAREER  OUTCOMES
Possible job titles could include:

Digital Marketing Manager

Head Advisor in Digital Marketing

Digital Marketing Specialist

Digital Marketing Strategist

Digital Marketing Coordinator

Account Executive- Digital Marketing
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a b o u t  t h e  c o u r s e

DELIVERY  MODE
The learning environment, activities,

learning materials and assessment must

simulate workplace situations, where

applicable. Suggested delivery modes

may include:

·      Face-to-face

·      Online.

RESOURCES
1. Essential facilities and equipment
Access to internet enabled personal

computers to facilitate research and

training in addition to access to real or

simulated digital marketing computer

programs and related software is essential

to the delivery of this course.

 

2. Trainer competence
All delivery must be undertaken by

trainers who meet the requirements

stated to apply under the Standards for

Registered Training Organisations (RTOs)

2015.

PATHWAYS
A person who has successfully completed

imported training package units of

competency as part of the qualification

may seek credit towards a nationally

recognised qualification that includes

these units as either core or elective units.

HOW  IS  THE  COURSE  ASSESSED?

Assessment may be conducted in a real or

simulated environment using procedures,

information and resources typical of a

workplace. Such material must include

relevant and current materials that

describe digital marketing processes and

trends.



ACBI .EDU .AU

10787NAT  ADVANCED  DIPLOMA  OF  DIGITAL  MARKETING

a b o u t  t h e  c o u r s e

“SUCCESS  IS  LIKING

YOURSELF ,  LIKING

WHAT  YOU  DO  AND

LIKING  HOW  YOU  DO

IT . ”

WHAT  ABOUT  RECOGNITION  OF

PRIOR  LEARNING  (RPL ) ?

Students enrolling can apply for

recognition of previous learning from

other recognised educational and

training organisations and for

knowledge and skills gained from

non-formal or informal learning.

WHAT  IS  THE  DURATION  OF

THE  COURSE?

52 weeks

ENTRY  REQUIREMENTS
1. Essential entry requirements
Entrants to the Advanced Diploma of

Digital Marketing must:

be aged over 18; and

have completed an approved an

English language test such as IELTS 5.5

– or equivalent (international students

only).

 

To enter this qualification, individuals

must provide evidence of knowledge of:

marketing principles and concepts

digital media platforms and software

social media marketing

 

To demonstrate this, individuals must

have completed a formal course of study

or a minimum of one year’s employment

in the field of sales and marketing, digital

media and social media marketing or

related field.

 

2. Recommended entry requirements
Students should be able to read and write

English at approximately year 12 level in

order to be able to assimilate the

information provided in the program, to

read complex instructions and to write

competently and accurately.
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u n i t s  o f

c o m p e t e n c y
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Unit  of  competency  imported  f rom  the  (SIR )  Retai l  Serv ices  Train ing

Package

SIRXMKT007 Develop  a  dig i ta l  market ing  plan

 

 

Unit  of  competency  imported  f rom  the  (FNS )  Financia l  Serv ices  Train ing

Package

FNSORG501  Develop  and  manage  a  budget

 

 

Enterpr ise  units  of  competency  developed  for  the  course

DGMANA001  Use  web  analy t ics  too ls  to  gather  data  on  market ing

per formance

DGMWEB001  Opt imise  a  webs i te  with in  a  dig i ta l  market ing  plan

DGMCON001  Develop  and  implement  a  content  s t rategy  fo r  dig i ta l

publ icat ion

DGMSEO001  Bui ld  and  implement  a  search  engine  opt imisat ion  s t rategy

DGMSEM001  Create  and  manage  paid  search  campaigns

DGMMED001  Plan  and  conduct  emai l  market ing

DGMMED002  Plan  and  conduct  market ing  through  soc ia l  media

DGMMED003 Plan  and  conduct  disp lay  and  v ideo  adver t i s ing



AUSTRALIAN  COLLEGE  OF  BUSINESS

INTELL IGENCE

 

SUITE  102 ,  205 ,  206 ,  207 ,  208  &  510

451  PITT  STREET ,  HAYMARKET ,

SYDNEY ,  NSW  2000  AUSTRALIA .

P :  ( +61 )  1300  237  741

( +61  2 )  9435  1523

E :  INFO@ACBI .EDU .AU

WWW .ACBI .EDU .AU

 

AUSTRALIAN  INST ITUTE  OF  BUSINESS

INTELL IGENCE  TRADING  AS

AUSTRALIAN  COLLEGE  OF  BUSINESS

INTELL IGENCE  (ACBI )

RTO  CODE :  40835  |  ABN  19 1  581  045  66

Austra l ian  Col lege  of  Bus iness

Inte l l igence  i s  part  of  the

Austra l ian  Inst i tute  of  Bus iness

Inte l l igence  -  a  leader  in  prov id ing

academic  support  and  career

outcomes  for  students .


